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Network amongst two or more firms means an arrangement to
facilitate the better functioning of the affiliate member firms in
the interest of the professional and not acquisition of any gain.

The formal network to use the collective resources

Formal network means a network among two or more firms
registered with the ICAI.
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RECENT TREN IN INDIA :

Rank 2014 Na Fees per

(2013) , partner (£)
1 (1) 3.07
2 (2) 2.49
3(3) 3.06
4(4) 6.00 30/06/13 2.74
5(5) 7-27 30/06/14 195 2.59
6 (6) BDO [10] 375.00 24.00 '07/04/14 245 1.53
7 (9) Baker Tilly . 246.00 51.00 31/03/14 -'l"l'.i- 2.20

i ——

8(8) Smith & Williamson [3] 199.00 7.20 30/04/14 268 0.74
9 (11) Mazars 132.60 10.50 31/08/14 127 1.04

10 (10) Moore Stephens UK 131.73 -3.15 31/12/13 149 0.88


http://www.accountancyage.com/tag/pwc
http://www.accountancyage.com/tag/deloitte
http://www.accountancyage.com/tag/kpmg
http://www.accountancyage.com/tag/ernst-young
http://www.accountancyage.com/tag/grant-thornton
http://www.accountancyage.com/tag/bdo
http://www.accountancyage.com/tag/baker-tilly
http://www.accountancyage.com/tag/smith-williamson
http://www.accountancyage.com/tag/mazars
http://www.accountancyage.com/tag/moore-stephens

INTERNATIONAL
ASSIGNMENTS







International Financial Repofting.
Standards (IFRS
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INTERNATIONAL TRANSFER
PRICING




'INVESTMENTS AND
FINANCIAL SERVICES




AREAS OF
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" THE AREAS OF SERVICES OFFERED BY

Deloitte. T
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Areas of Diversification
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“Diversify, diversify, diversify. Never keep all
your eggs in one basket, unless it's Easter.”




BIFURCATION OF SERVICES
OFFERED BY THE BIG FIRMS




"Ok, how about this motto: 'If you are unhappy

ny reason, we will feel really bad’




SPECIALISATION V/S
GENERALISATION

The trouble with generalists is The trouble with specialists is that

that they know less and less abowt they know more and more about
mare and more, they eventually less and less, they eventuafly

knowr nothing about everything ow everything about nothing

They're both right...

THE SPECIALIST Vs THE GENERALIST
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T'o specialize or
generalize, that
1s the question

Bill Shakespeare




Specialization 2?2
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Sorry! We can't afford
to let you do something else.

%

Help! I've specialized myself
into a hole I can't get out ofl

Pit of specialization




Generalization ??

Generalization is the process of
extracting shared characteristics from
two or more classes, and combining them
into a generalized super class.

With  reference to  Chartered
Accountancy, generalization can be
referred to as a general attitude and
competence in all fields, however it does
not promise overall knowledge and
competence about a particular subject,
unlike specialization.
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