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THE POWER OF SOCIAL MEDIA

Open Discussion
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S x 2 e
C @ analytics.twitter.com/user/SohrabVakharia/home w {%l f‘a Q
99 Analytics Home Tweets Morew Sohrab Vakharia v q v

e -,
-

Account home
Sohrab Vakharia @sohrabvaknharia

Page updated daily
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28 day summary with change over previous period

Tweets Tweet impressions Profile visits Mentions Followers
7 450.0% 2,183 v25.9% 91 v26.0% 9 1125.0% 238 113
May 2020 - 13 days so far...
TWEET HIGHLIGHTS
TOp Tweet carned 69 impressions TOp media Tweet carned 53 impressions Get your Tweets in front of
#photoshopediting #imageediting After the reading about the nature's more people
#graphicdesign #learnonline response to the world during lockdown, it Promoted T"_"eets and content open up your
#freelearning @ twitter.com/idigitizee/sta. . feels there should be nationwide lockdown FESGHIGH TWilSF 1o miors’ people:
S — every month for 2 days to balance the Get started
ecosystem.
View Tweet activity View all Tweet activity #Lockdown21 #NatureHeals #thrivegreen
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HOW GOOGLE WORKS?
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Users Sessions Bounce Rate Session Duration Active Users right now
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YOUTUBE
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@ Traffic source types Impressions and how they led to watch time
Views - Last 28 days Data available Apr 16 — May 13, 2020 (28 days)
Your channel
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Impressions
Comments
' Traffic 67K
Sources =

Subtitles 8.0% from YouTube recommending your content Q)

o @ 0

Monetization 6.2% click-through rate

YouTube search . ] 53.4%
Audio library . . .
External p— 19.5% Views from impressions
* Settings Playlist page - 9.9%
n send feedback Channel pages 41% 1:08 average view duration
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THANK YOU

-SOHRAB ARDESHAR VAKHARIA




